
12 Let the World Know

The Dos and Don’ts of PR

Do
ª Watch your newspapers for articles about community

organizations to better understand the kind of
events covered and how they are written.

ª Tune in TV and radio news programs frequently to
learn how they handle publicity – especially public
service announcements or routine meeting
announcements.

ª Treat news contacts as busy, hard-working profession-
als. Determine what they expect and look for in news
releases. Provide information that is really news worthy
– such as how a member’s life has been changed for
the better as a result of his or her Toastmasters
involvement. Scale your news release to fit the impor-
tance of the event. Avoid any hint of “propaganda.”

ª Accept the likelihood that you will “win some, lose
some” and be grateful for those you win.

ª Encourage all members of your club to come up
with original ideas for club activities and be sure
to promote the best ones – the ones of interest to
the community.

ª Submit good photos with your story, or at least
have them available “on request.”

ª Always remember that timeliness is important for
most stories, so submit your news releases well in
advance of media deadlines.

. . . And Don’t
ª Don’t ask your newspaper contact for a clipping or

a copy of the paper in which your article appeared.
If you want one, buy it.

ª Don’t complain or ask your contact why your release
wasn’t used. Just hope for better luck next time.

ª Don’t complain if your release is re-worked or
even totally rewritten. (Unless facts have been
significantly altered.) Be grateful for the free
publicity you received.

ª Don’t make a point of telling one media contact
that another media source used your press release.
You could alienate your contacts.

ª Don’t fret about publicity that didn’t jell. Focus on
the future.

ª Don’t use pressure such as friendship or business
connections to get your publicity materials used.


